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Wallonia : on course for the future
Yes, the Walloons are a talented bunch!
We have said it enough and demonstrated it time and again in each of our editions.
It is only natural therefore that we should give our wholehearted support to the
communication campaign “Wallonia, more talents per square kilometre” that was
launched a few months ago by the Walloon Region.
However, unlike similar marketing offensives that would have you believe in some
idealised fairytale, this campaign has the great merit of putting the spotlight with
great dignity on the quality and modernity of the women and men of our Region.
Whether researchers, artists, entrepreneurs or sportsmen and women, they symbolise
a population inspired by progress, with great aspirations for the future.
This edition of our magazine sets out to illustrate this claim with concrete examples, with
a few references to Brussels, whose destiny is inextricably linked to that of Wallonia.




